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-@:— Skills

2019-2020
Oct - Present

2019-2020
Oct - Present

2018-2020
Oct - Present

2017-2019

2015-2016

2010-2012

Lecturer
Nottingham Trent University
Part time

Short course Tutor
Nottingham Trent University

Graphic Designer
Shared Services Ltd
Full time

Freelancer

Designer
Fox Networks Group
Full Time

Video Producer
Crossfade Creative Ltd.
Full time

Lecturing in lllustration, School of Arts & Design, Nottingham Trent University

Short course futor in Children’s book Illustration

* Created marketing assets for global live events and online payment service.

 Participated in the brand visual identity definition and its application across
all assets.

* Created logos, motion graphic and key visual for promo artwork across
different platforms.

Key freelance works:

* Created lllustrations and paintings for Origins skincare product, where my
work are used in packaging and visual merchandising as part of the launch
marketing campaign; coupled with a press release interview.

* Created visual design for Mckinsey & Company to visualize their solutions to
strategic industrial problem:s.

* Created lllustrations for opening animation for Microsoft Tech Summit 2018
that promote MS Azure, MS Surface and Office 365.

 Created brand book design for Prudential — including brand identity
creation, making improvements to existing client brands and creating /
updating brand guideline

* lllustrated and designed artworks for a mobile app startup "iDiscover”,
a guided map for tourists to navigate the best parts of Hong Kong.

* Executed the off-air promotion campaign designs Included lllustration,
graphic design and motion graphic design

e  Managed the whole video production process including perform
management activities

* Made a budget plan for video production
 Set up and organized the scheduling planning and allocated resources

 Followed up on the post-production processes

2012-2014 e BA (HONS) in Creative Media

The City University of Hong Kong

The Hong Kong Polytechnic University

2008 - 2010 I HD in Multimedia Design and Technology

=

Books Publishing

lllustration

2D Animation

Graphic Design
Motion Graphic Design
Art Direction
Photography

Video Editing

{J Tools

2015

2015

Sketches under the umbrella HK 2014 &2 % E
ISBN: 987-988-13454-7-9

The vanishing Hong Kong E%kH#EA
ISBN : 987-988-8365-06-7

¥ Awards
2017 Shortlisted
Urban Sketching Competition - Jackson's Art
2017 First Prize
ING creatives competition 2017
2017 Outstanding Achievement at 18th DigiConé Aisa HK
Animation work - Umbrella Movement one-year-on:
When the flower meets the umbrella
I Exhibitions
2018 2018 The Part Versus The Whole
Memory-Image, Surface Gallery, Nottingham, U K.
2017 lllustrated 2017, London, U.K.
2016 “Art on the line” in The Space, Hong Kong
curated by American women association
2014 Artworks exhibited in Very Hong Kong, Hong Kong
2013 Video work “Sensory urbanism :

ldeal Clty of Percept, My City”

Exhibited in Bi-City Biennale of Urbanism / Architecture

Photoshop —

llustrator ———m
After Effect ——+
Premeire ——+
Indesign ~ ——+

Lightroom ——————
Cinema 4D ——4———

Ms Office ————

Language

English o0000
Cantonese o0000
Mandarin 00000
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Microsoft £ [ps

Created lllustration for opening video of Microsoft Tech Summit 2018

.

- \ -

e fﬂ#ﬂ""m'u (mpmjejmpmimjmpmgesg
N ’ v b o ",'"“: - B ok - s N AR . VL .
-x_f;f’ — ﬁ h Y : - "_J—... -

N 5 ' ;

o Microsoft Marcel Microsoft builds Publicis Group's
‘ “ okl G@P‘S v 5 The Al assistant will radically change the way its 80,000+ em|
° “‘ ‘.'v ; .”:- .:‘:-‘;lp,._v e.:'.‘ 5 K000+ employres and ; The Al exicposed I = lea"‘.ng ‘nd - 365 Capa

) capabes




Fox Networks Group A [os

Creatfed various illustration to
Fox Networks Group's Hong A | o |
Kong office | AN | : R | \V"
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D lllustrated and designed for a
e NGO that promotes historical
places in Hong Kong Island
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iDiscover City Walk c}/\ Ps| | Ai

lllustrated and designed artwork for a mobile
app start up, a guided map for tourist to
navigate the best parts of Hong Kong



Cloud Island
Packaging illustration

Ps
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Heterogolossia Theatre
lllustrated and designed promaotional materials for
the original theatrical adaptations of the novel
“L'Oiseau bleu” by Maurice Maeterlinck
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Spicy fish cultural production
llustrated and designed artworks for a charity that
promotes art and culture.
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About Time L4

o

Acrylic on paper, 56 x 76 cm
First Prize - ING Creative 2017 Competition
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After the red door
Watercolour
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If there is a spare ticket
Watercolour
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Reportage illustration
Watercolour
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SKAPA DINA EGNA

JUICER

oCil

‘ @oomlts

Vi SERVERAR

. UEMMAGIORDA LUNGUER /5

> VARM MAT

En Juicebar
Stockholm

L4

Ps

Ai

Rebranding project for a juice bar
in Stockholm. | have created the
illustration and graphic design for

the cafe.
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ALL DAY BRUNGH DELUXE @)

Hela dagen varje dag
« Valfri Acaibowl « valfri Ugnspanpkaks »
= valtri anllad Mackg « Yoghurebowl « Avokado macka
(val) kvd av ovanskdende)
+
Dike val av bmoolmelju-re - The Euergqqy{smr[e\g}
+

Dick val av KaFferTe
+

qinger Shok

) 4
BARNENS BRUNCHI

gjare barpugnspannkaks med bar

och Agavesirap
+

Dvernignk. Daksicrekisk Yoghure. meq
'nemmugjurd granola och bar
+

Dikk. val av smeochie/Juice
= The Babe (Storlek)
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SHAMPOO

AFRO
AFRO

P
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o

AFRO AFRO
Rebranding Project for hair product

Brand Value
Natural / playful /minimal /
Colourful / Cultural

Target customers

17-34 years-old, women
into fashion, music, selfies,
clubbing



20

SHAMPOO

AFRO
AFRO

250ml

SHAMPOO

AFRO

OIL

AFRO
AFRO

100m|

WARNING!

FOR EXTERNAL USE ONLY. NOT TO BE USED
AROUND THE EYES, MUCOUS MEMBRANES OR
ON BROKEN SKIN. IF IRRITATION OCCURS
DISCONTINUE USE AND CONSULT YOUR DOCTOR.
INGREDIENTS: LIMNANTHES ALBA SEED OIL,
CRAMBE ABYSSINICA OIL, SESAMU INDICUM
SEED OIL, CAMELIA OLEIFERA SEED OIL,
OPUNTIA FICUS-INDICA OIL, CITRUS
AURANTIUM DULCIS OIL, TOCOPHEROL,
CITRUS AURANTIFOLIA OIL, ROSEMARINUS
OFFICINALIS EXTRACT, LIMONEN, LIANLOOL,
CITRAL.

MNANTHES ALBA SEED OIL,
ICA OIL, SESAMU INDICUM

LIA OIL, ARINUS
T, LIMONEN, LIANLC

AFRO PICKS LTD,
THE NOTTINGHAM CLEANTECH CENTRE
63-67 ST. PETERS STREET, NOTTINGHAM,

NG7 3EN
5 4

060
7y
MADE IN THE UK
© 8fl.oz/100ml % t;

5

827984941

CONDITIONER

AFRO
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AFRO
AFRO

AERO

GLORIOUS HAIR
MADE BY NATURE

AFRO
AFRO

GLORIOUS HAIR
MADE BY NATURE
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Prudential
Brand book design

Ps| [Ai] |Id

This brandbook is a A4
landscape book for senior
internal presentation about
a new brand guideline on
their digital platform.

i
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The world is changing.
So are we.

What we'll cover

A R R

e b
i i 2y e 4 g 4 e

Rebooting our brand
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Puatting ous beand at the beart of everything

5 Reap the rewards

The Prudential proposition

The Prudential proposition
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Style Library - Scion
Branding / Art Direction

+ x +

Existing logo Brand History

Nature / soul

Fropoyed Cogo

$CION

Color Pelelte
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Social Media / Digital advertising

stylelibrary.com/scion

stylelibrary.com/scion
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A confident, large-scale motif.
depicting chic cheese plant
leaves in silhouette.

Nuevs

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Cras
consequat risus facilisis sagittis
auctor. Etiam dignissim sem
lacus, id mollis tellus placerat
congue. Aenean sagittis, erat
ormare sodales interdum, leo ex
egestas orci, vitae posuere
turpis purus quis mauris.

|

) L/' dII )

product services blog contact

stylelibrary CURCOWECTIONS  FABRIC  WALLWPER  PANT  MOVEWARE INSPRE  OURBRANOS

CoopQl -

Style Library - Scion
Branding / Art Direction
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| T Fox Networks group
Marketing materials for international TV programs
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Lorem Ipsum ii|llexchanger

ique consed mag: s

John Smith
- o consequi rae labori aut rem qui id unti conecto consed
quuntotate pellandit

ii|liexchanger

Ps| |Ai

Exchanger
Branding design for a tfrading platform

ii|liexchanger

Lorem Ipsum

Lorem Ipsum

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor

incididunt ut labore et dolore magna aliqua.

Lorem Ipsum

Lorem Ipsum
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QUE CHAN @ 2020




' 4 Ps||MAYA||Ae]| | Pr

2D Animation, Duration: Tmin 50sec

Kwun Tong, a district in East Kowloon of Hong
Kong, is undergoing a large urban renewal
project. This rapid development will re-landscape
the whole of Kwun Tong; and has given rise to a lot
of nostalgic movement in the local community. |
feel strongly about these developments. | have an
intricate fear that my memories will be distorted
and forgotten; along with the whole district
disappearing in the next couple of years. This has
inspired me to develop a short animation that tells
the story about the my childhood memories with
my father in Kwun Tong. My surname "Chan" share
a similar phonetic pronunciation with the word
orange in Cantonese.

Watch here



https://vimeo.com/135183315
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4Ps Ai| |Ae| |Pr

ArtsMark & Arts Award Animation

Created animation for The Mighty Creative’s
Artsmark and Arts Award programs, funded by
Art Council England. Artsmark and Arts Award
are programs that promote art and culture for
young people in school.

Watch here

e & 6 06/ 0 & & 0/ 6 d ¢ 6 6 0 & 0 0 0 0 6 6 0 6 0 o

raVavlalalal FaValal .



https://vimeo.com/268837080
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Panel 1 Panel 2 Panel 3

Panel 8 Panel 9 Panel 10

True freedom With partypoker LIVE Dollars

Panel 14 Panel 15 fan panel 16

spend your dollars 1ts really that simple.

a0 fnish with Lo ger circe apering apen vide

Panel 21 Panel 22

spend them vith partypoker LIVE Dollars.

compete

e e S S S

Panel 4

Panel 10

Travel to amazing poker locations

1t's up to you!

Panel 5

Panel 11

Panel 18

Panel 6

Don't let cash getin the way of your game.

Panel 12

Panel 19

. . L s

. . @ =

. . a ]

. . " =

. . El u
Panel 7

Nolimits

Panel 13

Win via satellites starting from as little as 1 cent

Panel 20

e O

true freedom °

00:19

Ai| |Ae

Partypoker Live dollar explanatory video
lllustrated the entire video and animated part of the video



https://vimeo.com/412391989
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4 Ai| |Ae

Live fournament event promotional animation
From idea to execution, lllustrated the entire
video and animated part of the video
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https://vimeo.com/412464302

Mckinsey & Company ! 4 Ai| [Ae

Motion graphic design for corporate video. lllustrated the entire
video and animated part of the video

Major mining client, faced with
continued oversupply of
commodities in global market
driving down prices and profit
margin.

Competitors also actively
reducing cost structures.

Position on left-hand side of
cost curve at risk if further
value not unlocked.

{-mmmm e m - -

D

2

Leverage emerging tech-
nologies (e.g. Advance
Analytics, Machine Learn-
ing, digital apps) with lean
to become an industry
leader in Digital applica-
tion.

3

Integrated strategy using
digital design, advanced
analytics, business improve-
ment (lean) and Agile
beyond Digital.

150,000

_
a4 ¢ (¢ ¢ ¢ J 1 1 N \ N\ N N __N

4

Embedded new ways of working
that resulted in productivity
improvement of ~250 hours per

maintainer per year.

Optimised efficiency for front-

line production with
pilot-time-to-value reduced
from 12 to 2 months.

Maximised asset opportunities:
over 520 million in value deliv-
ered in through 9 use cases.

Built new capabilities, with
dedicated improvement teams -
a significant increase in velocity
(200%).
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4 Ai| |Ae

Midtown Plaza

Motion graphic design for
Chinese New Year.
llustrated and animated the
entire video

Watch here

Storyboard of Midtown CNY motion graphic video 20141124
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https://vimeo.com/194045746
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eGive For You Charity Foundation

Motion graphic design for a charity foundation promotional video.

4

Ai

Ae

llustrated the entire video and animated part of the video

Watch here

v All the family is supporting
you! Amy
| know how you feel
Be strong Sam
Get better soon
Mike
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https://www.egive4u.org/about-us/our-mission
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Live event promo campaign
Key visual design, marketing assets, and

event backdrop motion graphic

MILLIZEJINS
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Luxon payment service
Logo design, In app icons design,
marketing assets, and promo video

SPOT RATE FX

2 Download on the » GETITON We guarantee the most competitive currency
S App Store Google Play o
exchange by always giving spot rate on every

single exchange and transfer.

Already have an account?

Lagin

Changing the game

LUXON

Exchange, send and request money
from around the world instantly,
with zero fees.

+44. 'y  Phone number

The only payments app

that is completely free to use

€17,389.30

£26,559.20

— -

Deposit Transfer Exchange

Q

Jason Mitchell -£20,000.00

s EUR to GBP +£8,891.70
. Jason Mitchell -£15,000.00
. E Brannigan -£6,000.00

~, GBPtoRUB -£11,613.29

There are no
subscription charges

Currencies 9

Total wallet balance £58,303.99

N ‘o GBP £26,559.20
/A+L\‘ British Pound

n EUR €17,389.30

E&= usD $19,784.59

Available currencies

MR NOK

Send money across
different currencies

Transfer

@ Emily Arnott

= sp -

Transfer

1 2

4 5

7 8

Send money around
the world in seconds

Transfer

Send
Make a withdrawal
Add a new contact
Create payment link

Scan QR code

All contacts

@ Deb Addison
@ Emily Arnott

High level customer
service rated 5 stars

How can we help?

Live chat

=

Email

Dedicated Live Chat
24 hours a day

Hi how can we help you?

Hi, I'm wanting to change my email
address, how do | do this please?




